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1 Your first steps in online success

There are many ways to promote a business online. But before you can get started, you should
familiarise yourself with how these digital channels work, which options are best suited to you,
and how to set up a clear plan or strategy that will help you achieve your goals and assess your
results.
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2 Build your web presence
From websites to local listings, mobile apps to social media, there are lots of ways to be found
online. If a website is the best fit for your goals, you'll need to have a basic grasp of how they
work. Even more importantly, having design and usability best practices under your belt will
help you build a website that tells your story well, and allow your customers to find what they
need.
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3 Plan your online business strategy
From identifying your goals to knowing how to track your progress, this topic will show you
how to put your best foot forward when creating a digital business strategy. Learn how to
stand apart from the competition and how to impress customers at every point of their
experience.
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4 Get started with search

Search engines make it simple to find what you're looking for with a click of a button. But how
do they work, and how can you improve your visibility on them? Learn the difference between
organic and paid search results and why advertising on search engines is so effective
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5 Get noticed locally

If you have a physical storefront, you'll need to harness local online marketing in order to
reach customers. Ensure you're visible to people close to your store by creating a listing in local
directories, engaging in mobile marketing and building a local search presence.
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6 Help people nearby find you online
Thanks to search engines, local directories and social networks, reaching customers who are
physically close to a store is a relatively easy task. Learn some ways to take advantage of that
unique opportunity to attract new customers, by mastering local advertising, mobile marketing
and more.
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7 Get noticed with social media

Everyone's on social media, so it makes sense for your business to be there too. Take
advantage of popular social media networks by understanding why you need to be there,
joining the right social media sites and growing your presence by engaging with your networks.
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8 Get started with content marketing

Content marketing is a great way to build trust and increase site traffic. In this topic, you'll
learn how to write for online audiences, organise production and promotion, choose the right
format based on your content, and track your content marketing success.
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9 Connect through email
Email marketing is a great way to connect and stay in touch with your customers. From
building a contact list to learning how to design emails that really stand out, this topic will
teach you the basics of effective email marketing campaigns.
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10 Advertise on other websites
By incorporating a mix of both display and search engine advertising, you’ll be able to
maximise your online visibility. Learn about the benefits of display and search ads, how they
differ and how to find and target the right audience, so that you have the skills to correctly
structure your ad campaigns.
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11 Deep dive into display advertising
To make display ads succeed, it is important to first understand how advertising networks
connect businesses who want to advertise, with websites with ad space to sell. You can then
harness the power of retargeting solutions to stay top of mind and really move potential
customers through the sales funnel.
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